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LEGISLATIVE HISTORY 

 

PLANNING AND ZONING COMMITTEE REPORT                   DATE: 4/6/92 

 

Committee Vote: Favorable with amendments, 4-0-1 (In favor - Castaldi, 

Casula, Fletcher and MacKinnon; Abstain - Pemberton). 

 

Staff explained that this legislation will address a concern raised by 

the Federal District Court of Maryland that the current billboard 

regulation (CB-24-1991) unconstitutionally distinguishes between 

commercial and noncommercial speech. 

 

Kathleen Costello from the Office of Law assisted in drafting the 

amended language.  This language makes clear that change in copy content 

above will not change a business sign into an outdoor advertising sign. 

 The Planning Board and the Prince George's Municipal Association were 

in support of this legislation. 

 

 



 

BACKGROUND INFORMATION/FISCAL IMPACT 

(Includes reason for proposal, as well as any unique statutory 

requirements) 

 

CB-24-1991 prohibited new outdoor advertising (billboard) signs.  This 

bill clarifies that such outdoor advertising signs are prohibited 

regardless of whether the contents of the advertising contains 

commercial or non-commercial speech.  It is constitutional to prohibit 

both commercial and non-commercial speech so long as both types of 

speech are equally prohibited. The bill further provides and clarifies 

that non-commercial copy may be placed on any authorized sign. 
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